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HAAM Benefit Day 
September 22, 2009

In 2009 the 4th Annual HAAM Benefit Day was 
in the media than ever before.

Television, print, radio, and print collateral.

Blogs, social networks, and websites. 

Before, during, and after the event.

HAAM Benefit Day was everywhere.

All told, 

in excess of 

2 MILLION 

media 

impressions

John Kunz, owner of Waterloo Records, chats onςŀƛǊ ǿƛǘƘ YD{wΩǎ !ƴŘȅ 
Langer during a morning drive-time live remote from Whole Foods Market 
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HAAM Benefit Day 2009

Television:
ü Viewers reached = 

588,356

Å Total publicity  
generated from 
television exposure 
valued at $154,000 

Å HAAM Benefit Day 
PSA ran for one 
month prior to event 
on 47 Time Warner 
Cable stations during 
all day-parts 

Å More than double the 
publicity value and 
viewership of 2008

Å Participating 
businesses featured 
in television coverage 
included Whole 
Foods Market, 
wƻƳŜƻΩǎΣ ²ŀǘŜǊƭƻƻ 
Records, and Paggi
House
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